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Dear Colleagues,

Welcome to inVision 2010! We have imagined a cosagon like

this for years, and we are beyond excited thatfinally taking place.
Thank you all for being a part of it, and kickinf§ an essential inquiry
for our sector: how can we best use visual medadtzance our social
change goals?

We have set the table, and all of you create tastfeOver the next 24
hours, you will engage with peers, make criticaatations, try on
new ideas, and break new ground for the field. hWiVision, we seek
to begin a dialogue that all of you will carry faawd in your work as
social entrepreneurs, foundation officers, medapcers,
researchers, and journalists. We want to frameadh&ersation, and
develop a common vocabulary about visual storyiglind social
change, so that we can evolve this language togetize we return to
our distinct vantage points.

Enjoy the event, and let us know what you learnétk’re in this to do
what matters to make the world a better place. Mkpbw it’s
working when weseeit.

Cheers!
Melanie

Wednesday, May 19, 2010
Location SPUR Urban Center

Registration and hors d'oeuvres 6:30 PM
Rough Cut Screeninghe Teacher Salary Project 7:00 PM
Discussion with Producer Ninive Calegari and

Director Vanessa Roth 8:30 PM
Reception 9:00 PM
Thursday, May 20, 2010
Location Delancey Street
Registration and breakfast 8:00 AM
Welcome and Special Presentation of
inVision2010 Pioneers AwardChanging How We See 8:30 AM
Guest Speaker TiffanyShlain, founder of The Weblwarls

Making the Invisible Visible 9:00 AM
Session | workshops and panels 10:15 AM
Session Il workshops and panels 11:30 AM
Lunch 12:30 PM

Keynote Speaker Wendy Hanamura, VP Link TV
Putting Them All In One Place: The Collective PowofeStories 1:00 PM

Session Il workshops and panels 2:15 PM
Session IV workshops and panels 3:30 PM
Closing Comments by Jane Walt®e head of the

Global Philanthropy Forum, the World Affairs Counci

and Vice President of the Aspen Institute 4:40 PM
Location:58 South Park
Closing Reception 5-8:00 PM



KEYNOTE Ninive Calegari is the CEO of 826
National and the founding executive director of
826 Valencia. 826 Valencia and the eight related
locations of 826 National are a group of non-
profit writing centers for students ages 6—18.
Ninive is also the founder of The Teacher Salary
Project, a non-profit designed to build the
political will necessary to transform what and
how American teachers are paid. The project
will use film, the internet, and the greater

community to communicate its mission. Ninive isegeran public school

teacher who has had ten years of classroom experiBefore teaching in

her family's hometown in Mexico, Ninive worked addership High

School, San Francisco's first charter school, whbkesalso served on the

board of directors. Ninive is coauthor with DavggErs and Daniel

Moulthrop of Teachers Have It Easy: The Big Sacrifices and S8adlries

of America's Teachers

KEYNOTE Vanessa Rothis an Academy Award® winning filmmaker and
has been writing, producing and directing pivotalial-issue documentary
films and multimedia projects for more than a decater work has been
honored with dozens of additional awards, includhmg Sundance Special
Jury Prize, the Casey Medal, the Cine Golden Eagie the Alfred |
DuPont-Columbia, the broadcast equivalent to tHez@u Prize. By
combining documentary storytelling with nationalipgp campaigns, her
films have been key tools in effecting nationabref, and have both
premiered at the top-tier festivals and been

broadcast as prime-time specials on PBS, HBO

Discovery, A&E and the Sundance Channel. He

work has also been discussed on Oprah, NPR,

the 2008 Bill and Melinda Gates Education

Summit, and as part of the Youth Presidential

Inauguration Events in DC in 2009. A frequent

speaker and consultant on the power of

storytelling as a catalyst for social change, as

well as on ethics in documentary filmmaking,

Vanessa has also worked as a child advocate ir

the public schools and family courts of New

York and California. She holds a Masters degrec

in Social Work from Columbia University.

Tiffany Shlain is founder of The Webby

Awards, co-founder of the International

Academy of Digital Arts and Sciences, and an
award-winning filmmaker. She was

honored by Newsweek as one of the

“Women Shaping the 21st Century.”

Previous documentaries such as "The Tribe

and "Life, Liberty & The Pursuit of

Happiness" have been selected at more tha

100 festivals and have received more than 20
awards. Tiffany’s films and discussion

programs have been used in many diverse

settings to spark dialogues about social issuesh&h been singled out by
The New York TimeV¥ariety, The Hollywood Reportand The Sundance
Institute for her cutting-edge work using documestaand internet
distribution in unique ways to engage audiencesdoral impact. Tiffany
will be delivering the keynote address for UCBeglgd commencement
ceremony at the Greek Theater on May 16, 2010fé4dure documentary
film, "Connected: A Declaration of Interdependeheell be completed
winter 2010 www.tiffanyshlain.conmtwitter/tiffanyshlain

KEYNOTE Vice President & General Manager of Link TWendy
Hanamura also serves as host of many pledge specials saedponsible
for creatingMosaic Special Reportsink TV’s Middle Eastern news-
analysis program. Hanamura also executive-prodsiogs series for Link
TV as theOne Nation, Many Voices Online Film Contesid is part of the
development team for the Global Pulse News Sertda@amura has been an
award-winning documentarian and television joustdbr more than 23
years. Her programs have been seen internatiomalBBS, CBS, the
Discovery Channel, and NHK-TV in Japan. Her docutaees have
variously been awarded an Emmy, a Cine Golden Eagkka Chris Award
for Best Social Issues Documentary. Hanamura bbganareer atime
magazine; she has been a nightly news report&RoX-TV in San
Francisco, as well as a Tokyo-based televisionradi correspondent for
World Monitoron the Discovery Channel, an anchor for NHK, Téygahese
Broadcasting Company, and a series producer fordd@®n KQED.



Jane Walesis President and CEO of the World Affairs CoumtiNorthern
California and the Global Philanthropy Forum, a&/Rresident of the Aspen
Institute, and is host of the nationally syndicatextkly National Public
Radio interview shovit’s Your World. In
2008, Wales chaired the Poverty Alleviation
Track for the Clinton Global Initiative.
Previously, she served in the Clinton
Administration as Special Assistant to the
President, as Senior Director of the National
Security Council, and as Associate Director
of the White House Office of Science and
Technology Policy. Wales has also chaired
the international security program at the
Carnegie Corporation of New York and
directed the Project on World Security at the
Rockefeller Brothers Fund. During her
tenure as National Executive Director of the
Physicians for Social Responsibility, the
organization’s international arm was
recipient of the 1985 Nobel Peace Prize.

Dr. Zoe Cardoza Clayson, ScDis the President of Abundantia Consulting.
She founded the company in 2003 and since thedirexted strategic
evaluations for philanthropic organizations and-gomernmental
organizations worldwide. For the past 25 yearsy$tia has conducted
strategic evaluations and policy analyses in

the areas of health equity and community

development. Known for innovation in the

field, her work has been presented at

conferences in Great Britain, Canada,

Finland, Poland, Germany, Mexico and

Vietnam. Her award-winning visual

assessments combine traditional research

methodologies with web-based approaches

photography, and digital technologies in

new and engaging ways.

After holding senior positions in the policy offxef the U.S. Department of
Labor, the Maryland State Department of Health, thied_os Angeles
Department of Health Services, Dr. Clayson joiregifaiculty at the
University of California, San Francisco, Institiide Health Policy Studies.
For a decade, she directed state and nationakstuelated to women and
children's health and community economic developmniarl996 she joined
the faculty of San Francisco State University. 8uaid) upon her extensive
experience in the arts, Dr. Clayson recently predwu digital story in Los
Angeles related to a women's leadership projettctirabined evaluation
methodologies with film. Previously, she produced aiward-winning
documentary films in Geneva, Switzerland with Spamigrant women and
directed several photo reportage projects in Angdlazambique, and
Ethiopia.

Dr. Clayson holds a Doctor of Science from the 3adapkins University
Bloomberg School of Public Health and is a Profegsthe College of
Health and Human Services at San Francisco Statetdity. Recent
publications include "The Intersection of Culturgalth and Systems in
California Latino Communities" and "Unequal Pow€hanging Landscapes:
Negotiations Between Stakeholders in Latino Comiiesti.
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A feature-length documentary film, interactive oeliresource, and national
outreach campaign that delves into the core okducational crisis as seen
through the eyes and experiences of our naticathees, The Teacher
Salary Project is based on the New York Times k#itg bookTeachers
Have It Easyby journalist and teacher Daniel Moulthrop, 82@idlzal
writing program founder Ninive Calegari, and wrikave Eggers. The film

The Teacher Salary Projers produced by Eggers and Calegari, and directed

by Academy Award-winning documentarian Vanessa Rb6Big Year
Productions.
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Session | 10:15AM

Why Waste Good Money on Video?! The Use and Misuse of Video for Social Digital Storytelling: Methodology and

Arne Johnson and Shane King, FilmmakeChange Results

Mission Pictures Liam Gray, Producer, eMotion Studios, Whitney Wilcox, UC Davis Center for
Everyone's telling you that you HAVE to formerly with Act Now F_’roduction_s durinCommunity Studies, _Kathy Renfr(_)w,
have video, but do any of those people te their controversial activist work with Wal Monument Community Partnership
you why? There is nothing inherent in videMart What community stories are captured in
that nonprofits, foundations and other do- Drawing on his background developing :digital storytelling and how do we
gooders need, but there are plenty of thinenvironmental sustainability movement understand them? What are the most
you do that video can serve. And we'd ratinside of Wal-Mart, the country's largest compelling and useful digital storytelling
you didn't waste your money. Shane Kingprivate employerLiam will discuss how hProjects? What is the role of digital
and Arne Johnson of Mission Pictures, team won a coveted silver "green effie” Storytelling in a theory of change? This
directors of the feature documentary "Girlaward for effectiveness in an environme Panel will showcase examples of digital
Rock!", will show how getting more bang icampaign, the communication and ethic:Storytelling as well as case studies of their
your buck and making a great, compellingchallenges of the project and the role of Production and use. By looking at the

video are part of the same equation. corporate culture in a video storytelling challenges and highlights of digital
project like this. storytelling in research, we will examine

intersections of visual data with theories of
change, and approach how to best use
digital stories for research that empowéss i
own community.
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Session Il 11:30AM - 12:30 pm

“They’ll Never Forget How You Make Them React to Impact: What Every Funder Needs Tell It!: Uniting Advocacy and Media in

Feel:” Principles of Effective Video to Know about Film Youth-led Evaluation

Storytelling Theresa Fay Bustillos, Principal, Ideal Aaron Nakai,Tony Robinson, Mario Hammon
Cara Jones, Founder, Storytellers for Good, TIPhilanthropy, formerly Executive Director of Fatima Alma Weri, Youth in Focus; CB Smith-
Anderson, PhD The Levi Strauss Foundation, Geri Migielicz Dahl, John Green, Community Bridge Video

The poet Maya Angelou said it best: "I've learrLiza Culick, Co-founders of Story4 The biggeTraining .teens in communiﬂyased eva]uation
that people will forget what you said, people wechallenge for organizations making wdgog isan effective way to cqmplne leadership

forget what you did, but people will never forgéoften to effe'ctlve.Iy translatg goals or mission development, skill-building and research. How
how you made them feel.” In this workshop Westgtements into impactful V|§ual story..Thls pcan yputh evalugtors learn best and be most
will explore the power of video to emotionally will assess V\_/hat makes_, an |m|_oactful film froreffective? Whe_tt is the effect of community-
move an audience. Thor and Cara will explain th_e perspective _of funding, philanthropy, ar_1d based evaluation on youth evaluators_ o
general principles and best practices for video Mission. We_’II discuss the new competenmesthemselves? Hovv_ does youth evaluation fit into
storytelling to attract funders, motivate volum}”_‘at nonproflts_ an(_j funders need to incorporza broader evaluation picture? V\_/ha_t are th_e _
and inspire change. They will also discuss visual s}orytellmg into their communications chal.le.nges for youth and organizations building
narrative structure and interviewing techniquesrepertowe, ano! how visual story;ellmg is crucpgrtlmpatory youth;leo! evaluatlpn? What are the
elicit compelling stories. This one hour worksh © make effective use of sophisticated tools ebiases and dynamics inherent in community-
will include video examples, interactive exercicopportunities. We'll bring a grantmaker's  based evaluation? This presentation will include
and great stories. This will be a "hands-on" perspective on the ins and outs of funding filiactivists, filmmakers and youth participants, \
workshop, so participants should be prepared and share samples and case studies that hahighlight the context, capabilities and challen

interact with other session members. You'll lecused film most effectively. of youth-led evaluation, and will seek to
with greater knowledge on how to find and tell generate best practices in integrating youth
compelling narratives that "feel"....that your evaluators into the professional evaluation and

audiences won't soon forget. media worlds.
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Session Il 2:15- 3:15 pm
Marketing Your Visuals: Cause
Branding & Viral Marketing with
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Reaching Beyond the Choir: Forging FilmEvaluation Tools for the 21st Century:
for Social Change Versatile Uses of Video as an Evaluation

Ayesha, Ben and Gina from DMD Netwicasey Harrell, Greenpeace Tool and Resource for Evaluators
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Session 1V 3:30 - 4:30 pm

Visual Media Online: What Works,
What Doesn’t, and Why

Victor d'Allant
Executive Director, Social Edge - Skoll
Foundation

How two media-savy folks with a $10K
budget were able to beat the Bush
propaganda machine.

David Gilbert, Rainforest Action Network Elizabeth Bandy, Rockman, et al.

Sahar Driver, Active Voice Digital video tools offer evaluators a wide
David Donnenfield, producer of “A Simplerange of new and enhanced opportunities to
Question” and Managing Director of The collect and analyze data. These tools are
Video Project becoming increasingly more accessible,
What makes a film that moves people? Weasier to use, and less expensive. Presenters
are the highlights and pitfalls of visual will demonstrate how various digital video
storytelling for social issues? How can thetechnologies can be used in multiple

process of film-making and distribution  evaluation contexts. The presentation will

ground and motivate activism? This highlight examples of using Screenflow, a
workshop will address the nuts and bolts (program that simultaneously records on-
building film that is effective and screen activity and synchronized video of

transformative for social change campaigithe computer user. Presenters also will
Filmmakers, producers and activists, thesexplore a survey system that permits the
panelists will discuss how to take a strate(user to seamlessly embed videos within
approach to production, how to integrate iquestions, allowing evaluators to collect
into your larger campaign "toolbox" and hifeedback on a client’s video content.

to build community through informed and

targeted distribution.
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Teens Behind the Screen: Engaging youtlThe Plural of Anecdote...The Art &

with visual media Science of Qualitative Analysis

Lauren Hauser from Youth Noise, Denise Melanie Moore Kubo, CEO, See Change
from Youth Radio, Dawn Humphrey from Inc.

Alernatives in Action, Ann Bassette from are stories data? What is qualitative data

YO! Youth Outlook _ analysis? Is it enough to collect and share
What happens to ateen b_ehlnd the screeigtories, or do you need to do something
What role can media play in youth more than that? What are “signposts,” and

development? How does youth media getyhen should you use the “critical incident
heard, made and distributed? Where is thtechnique™? This workshop will provide an
intersection between self-expression and gyerview of qualitative methods and
leadership skills? How can personal art aignaiysis strategies currently used in the
stories engage youth filmmakers and  field, and will engage the audience in the
journalists in developing their communitie ¢reative brainstorming process we use af

In this panel, a cross-section of Bay Aréa change to imagine and design new methods

youth media and empa@kment organizatiorfor gathering data and reporting on change.
will discuss how their programs seek to

answer these questions, give youth
opportunities to develop media skills, and
develop messages that impact peers and
communities at large.



)
in order of presentation

Melanie Moore Kubo specializes in theory of change and evaluatiofgdesr

large non-profit organizations, intermediary orgations, and mid-size to large
foundations and public agencies. With a doctorathild and adolescent
development from the Stanford School of Educatien,areas of content expertise
include youth development, girls’ development, yaHildhood, school reform, and
community development. In addition to working wittwide range of foundations
and community-based organizations, Dr. Moore Kutnedeicts trainings and
presentations on evaluation around the countr200b, Dr. Moore Kubo founded
See Change, Inc., an evaluation and strategic ttorgséirm with the goal of
improving critical thinking in organizations worlgrto make social change.

Arne Johnsonstarted his journey in video production as ProduCe-Director and
Editor on the feature film Girls Rock!.and has ¢ounéd to perform his unique
storytelling magic as Mission Pictures' primarytedand story consultant. Johnson
has worked on such diverse projects as a featunengentary about the Khemer
Rouge and a short video about gang kids in theewilglss, and also penned the
screenplay for Shane King’s award-winning Parkgikefilm for children on native
plant restoration.

With 15 years spent honing his production skillshe corporate, broadcast, and
documentary worldsshane Kinghas been relied upon to capture once-in-a-lifetime
opportunities to interview the likes of Jimmy Caytdohn McCain and Jack Welch
while working for media outlets as diverse as CMiB, and Discovery. Most
recently, King has taken all he's learned aboubshg, story development, guerilla
marketing, and fundraising from his film Girls Ro@nd applied it to his

stewardship of Mission Pictures.

Liam Gray has produced and directed video and broadcastmiar the
Discovery Channel, National Geographic Society,dfatl Geographic Television,
the Travel Chanell, and Adobe Software, among nuhgrs. In 2007, he
spearheaded video strategy for environmental ctargsl Act Now Productions
when that company controversially took on Wal-Masta client .

Whitney Wilcox is a researcher at UC Davis, where her work hassied on digital
storytelling as a part of efforts for community oga. She is also the Program
Manager for the Renaissance Journalism Centem &®@acisco-based initiative to
support innovation in ethnic and community medigvidusly, Wilcox worked as
the Interim Deputy Director of New Routes to Comiityiiealth, a grantmaking
program supporting the development of media inatxmtation with media
production centers, immigrant organizations, anuraoinity institutions.

Kathy Renfrow has extensive experience both as a community leamdkin
financial management, and has managed her own bepkig consulting practice,
Grace & Associates for more than 20 years. A faumpdnember of Contra Costa
Interfaith Coalition in 1994 who served on theiraBo of Directors for eight years,
Renfrow was also part of the original planning @aal for Monument Community

Partnership (MCP) in 1998. She has worked as MBB&ness Manager on a
consulting basis since December of 2005.

A multiple Emmy Award-winning writer, reporter, aptdoducer with vast
experience in using video to tell compelling, ims@ human-interest storie€ara
Joneshas more than a decade of experience in broajdcaetlism and has reported
for network affiliates in Southwest Florida, Bostamd the San Francisco Bay Area.
Frustrated by the tragedy-focused and negative@atuocal news, she founded
Storytellers for Good in 2009 (www.storytellersfoogl.com), a non-profit team of
journalists and photographers who aim to tell armhote stories of people and
organizations making a positive difference.

Thor Anderson, PhD, is a cultural anthropologist with fieldwagkperience in
Chiapas, Mexico, and Navarra, Spain. Films incltfslecred Games" (1988) and
"Zapatistas" (1996), as well as video projectsdfance companies and community-
based organizations. As a media educator, Anddrasttaught ethnographic film
and mentored student projects at U.C. Berkeley,Fancisco State University, and
the San Francisco Art Institute, where he is culyemlecturer in Humanities and
Urban Studies.

Theresa Fay Bustillosis the principal of Ideal Philanthropy. She wasiially
Executive Director of the Levi Strauss Foundatiad &ice President of Worldwide
Community Affairs for Levi Strauss & Company. Aftgraduating from the
University of California, Los Angeles School of Laiw 1980, Fay-Bustillos became
a trial attorney specializing in labor and employtiaw, voting rights, education
and immigrants’ rights issues.

Story4 founder and Executive Edit@eri Migielicz has had an extensive career as a
visual storyteller and thinker. She served as Barecf Photography at the San Jose
Mercury News from 1993 to 2009, was executive pcedwn the Emmy Award-
winning web documentary, “Uprooted, ” and directederage that not only won the
Mercury News a 1990 Pulitzer Prize in General N&egporting, but made the paper
a 2003 Pulitzer finalist in Feature Photographywel. Migielicz, who has been an
editor and leader at the industry’s top photojolismaworkshops and organizations,
now teaches multimedia in Stanford University's @irate School of
Communications.

Story4 Co-founder and Executive Directdza Culick has had a twenty-year career
working with nonprofits and foundations. Her workwStory4 focuses on
developing nonprofits’ capacity to effectively teleir stories and strengthen ties
with constituents through visual storytelling. @lliworks with Story4 clients in a
collaborative planning process to identify key naggs, develop story ideas, and
find the right people to tell their story. In addit to leading Story4’s development
and planning, she works with foundations and ndfitsrthrough her firm Culick
Consulting & Coaching, a leadership developmensattancy.

Aaron Nakai is a youth worker of Japanese descent born asdd@m Colorado.
Over the past 10 years he has worked with diveppelptions of youth as an
educator, facilitator, and cultural worker in varfoschools and education nonprofits



in Japan, San Francisco, and Oakland. Presentkgilaa Youth-Led Participatory
Action Research project facilitator and a part ab#iaborative of consultants who
are trained in facilitating th€outh In Focugight-stage Stepping Stone curriculum
a curriculum compiled over twenty years of connegtheory to practice in YPAR
projects focused on education equity, racial jestiealth justice, and youth-led
decision-making in community-based settings.

CB Smith-Dahl founded Community Bridge Video, which producesadional and
promotional films in partnership with nonprofitschcommunity based
organizations. Smith-Dahl has worked as a Fieldlfcer/Camerawoman for Reel
Hollywood and as a Writer/Producer for National Hingr TV. She has taught at a
wide range of programs working with at-risk yousing visual arts as a tool for
intervention, reflection, and community buildindheSis presently on the Advisory
Board for Rock, Paper, Scissors Collective, is d@mder of TheViewfinders.org,
and is a member of the Community Committee of that€r on Culture,
Immigration, and Youth Violence Prevention - a patjof the National Council on
Crime and Delinquency.

A MetWest High School graduating senidohn Greenattends an internship-based
school that is focused on exploring themes of oggiom and liberation. Since his
freshman year, Green has had several internshipssweh organizations as Critical
Resistance (a social-justice organization that éxesnthe prison-industrial
complex), KDOL, Playworks, and OFCY-Community Bridyideo, where he
created a case-study film on an after-school pragrad began advocating for after-
school programs for Oakland youth.

Ayesha Mathews-Wadhwais Principal and Creative Director at PixInk — adijn
microagency in San Francisco and a member of th® Ditwork. PixInk
specializes in creating compelling brand experisra®@oss print and digital media.
Ayesha has delivered successful brand solutionslifemts such as Apple, Oracle,
CAT Footwear, Facebook and Sephora amongst maeysottWhen she’s not
bending pixels or envisioning her next entrepreia¢adventure, Ayesha surrounds
herself with objects and characters of beauty.

Gina Miller is Managing Partner at DMD network, where she rgasalient
strategy, relationships and business developmeartinitecture, design,
philanthropy, arts and culture. Gina spent more g8&ven years at the American
Red Cross managing brand equities. She has exeaueerous organization-wide
strategic initiatives, managed cause-marketinghpeships, and spearheaded
business growth and awareness-building initiati@Gsa’s experience also includes
nearly eight years with international advertisiggiacies. She has successfully led
public relations, awareness and grassroots effarthe Leukemia & Lymphoma
Society, American Fertility Association, and oth&éna has a B.S. in
Communication Arts from Cornell University.

Ben Henretig, Creative Director, founded Micro-Documentariesdese he believes
in the power of documentary film to bring aboutiabchange and inspire action. A
graduate of Stanford University Film and Media $sgdBen is working on a feature
length documentary filmi Las Callesthat follows the lives of working/street

children in Quito, Ecuador. Ben is a founding mentfehe Stanford Peace
Innovation Lab, which focuses on the use of teabgypko promote peace. Ben lives
in Palo Alto, where he is a volunteer teacher/leadth the Art of Living

Foundation, instructing hundreds of college stusl@mstress management
techniques through yoga and meditation.

Casey Harrell is a Senior Campaign Specialist at Greenpeacmhtienal, where
he works on the organization's campaign for incxdadimate leadership in the
information technology (IT) sector. He is an expeded strategist who has
campaigned for more than 12 years for increaset@maental protection and
supply-chain transparency at Greenpeace, Fores#:tmd the National
Environmental Trust. Presently, Harrell is respblesfor producing Greenpeace's
green product assessments, managing the organizatimrporate engagement
within the IT sector, and helps assess IT companfopnance on environmental
metrics for Greenpeace's Guide to Greener Elecsand Cool IT leaderboard.

David Gilbert has shown a special ability to use visual medizsigblight some of
the most pressing threats to forests today. Ugitignsages, video, and investigative
research, he has documented clear-cut logging ind®o big oil in the Amazon, and
the expansion of industrial agribusiness in thedashe world's rainforests. His
photography has appeared in outlets such as theYelvTimes, the BBC's
Panorama, and the feature film Crude, among othershis work has been
supported by National Geographic and the Fulbrightndation. Gilbert is currently
a forest research associate for Rainforest Actietwirk.

Sahar Driver is Closer to the Truth Project Coordinator at »eti/oice. Active
Voice uses film, television and multimedia to spsokial change from grassroots to
grass tops. Its team of strategic communicatiopsiapists works with mediamakers,
funders, advocates and thought leaders to put ahdiate on the issues of our
times. Since its inception in 2001, Active VoicesHmiilt a diverse portfolio of story-
based campaigns focusing on issues including inatiar, criminal justice,
healthcare and sustainability.

David Donnenfield has worked in visual media since 1975. He begsucdrieer
making films for the California State Departmen&afucation, where he worked for
six years. He served as assistant producer foh¢hdemy Award—nominated
documentary Eight Minutes to Midnight, and has pict numerous educational
and environmental programs for government agenCieanging from Insidehis
documentary on an austere meditation practicedoted into a U.S. jail, won the
National Council on Crime and Delinquency’s Passafdv He currently divides his
time between producing media on social issues andng) as Managing Director of
The Video Project, a distributor of independentudoentaries to the education
market.

With more than ten years of experience with regeand teaching in youth and
media,Elizabeth Bandy, Ph.D., conducts research and evaluation projetated to
technology and digital media education with Rockretal, a research and
evaluation firm in San Francisco. In her work wiRbckman, Bandy presently
conducts evaluations of KQED Public Media’'s QUES$EBce and technology



programming and education initiatives, the Advanbégital Pathways program at
the Bay Area Video Coalition, and WWW.2 A Wide WahWomen, an initiative
that encourages girls and young women to pursimtdogy careers. Bandy also
teaches media courses at San Francisco State sibpvand the University of San
Francisco.

Victor d'Allant is Executive Director of Social Edge, a globalimalcommunity
where social entrepreneurs, nonprofit professioaatsother practitioners of the
social sector connect to network, learn, inspirg stmare resources. A global media
executive and cultural anthropologist who has wdrke large corporations,
international organizations, and entrepreneuratgps in many parts of the world,
d’Allant’s executive positions have included Chiefecutive Officer of Ascribe, a
public interest newswire, and Vice President - Bess Development of
AudioBasket, a provider of personalized audio newshe Internet.

As Manager of Youth Programs and “Youth Buildingaey Communities”
Manager at YouthNoisé,auren Hauser has a strong background in working with
partners and youth around new models of offline @méhe organizing, particularly
with social media. Coming to this work through Ai@arps*VISTA, Hauser came
on board at YouthNoise and managed a Kellogg Fatiomdtsupported national
summits program, organized youth leaders for amca&tihn reform program in
California, and many others. After YouthNoise’s gerwith Link TV, Hauser
began working on developing strategic partnershgpsjcularly with youth media
CBO's and organizations, as well as in program [dgweent.

Ann Bassetteis a multimedia journalist for YO! Youth Outlook wilocuments
politics, community issues, trends and entertairtrirethe San Francisco Bay Area
and beyond. She works with a variety of young &dahd teaches them to find their
voice through writing, videos, photos and more.

Since joining Youth Radio's class of 2003, at ageDenise Tejadahas moved
from student to video/broadcasting peer teachargmduction assistant in our
production department. Her video feature, Missiasttizt Diversity, won the My
City Now Future Filmmaker Contest as part of KQEBd&ucation Network. Denise
was also part of a group of young reporters wheaeoed the 2008 Republican
National Convention. She is also a 2009 Gracie @wetipient for best
correspondent/ reporter. Denise currently produoaisi-media stories for our
website--youthradio.org--and the Huffington Poste $ currently attending
Berkeley City College.

With 14 years of experience as an educator, traindradvocate of youtbawn
Humphrey’s commitment to the field of youth empowerment andetigpment
testifies to her devotion to the academic, emotjarad mental development of
young people within the urban communities. Humphmeggs her extensive
experience in nonprofit educational program designer work as Site Director of
Alternatives in Action's after-school programs ir$VAlameda. A nonprofit
organization that works with youth who have lealgrgotential, Alternatives in
Action trains motivated youth for college, caremrd community readiness.



About See Change...

See Change is a direct line to better informatiooug how social change happens.
With a highly trained ear, we listen to — and tlgu the stories emerging from
efforts to create impact. With a focused lensolvserve and record the reality of
what’s happening on the ground. We triangulatattessize, and sort qualitative
data into actionable knowledge for investors, graaiers, and social entrepreneurs.

Stories alone are not enough. See Change gath@nsitative metrics when they are
available. But stories are essential for undedstanbarriers to social innovation,
ideal conditions for scaling impact, and the “hurfector” that grounds all efforts at
change. Metrics are the doorway. Stories are'w/hatide the room.

Storytelling in the social sector is misused. pheal of anecdote is not data - but it
can be. Serious change agents rightly questioualidity and value of one-off
emotional appeals designed for fundraising. Buties$ that are systematically
collected, thoughtfully analyzed, and criticallyited are the most powerful tools for
learning available in the social sector.

StoryScience is the best of both worlds. We ughk bidles of our brains to design
our work in the social sector. Let’s also use tmitles to understand our impact.

What is StoryScience?

Business scholars, investigative journalists, higis, authors, and social scientists
have always traded in story. The telling and hmepaf stories is our species’ oldest
— and still most effective — method of generatind &ransferring knowledge.

Our approach to impact assessment rests on tlaebtains, and is grounded in best
practices of rigorous, systematic qualitative reseaWe call what we do
StoryScience.

Measure.
We listen for the question our clients most neednswer.

We identify all the data sources — quantitative qudlitative — that can
address this question.

We collect the data, using methods ranging fromitial (surveys) to
experimental (tweets, digital stories, social netamnalysis maps).

Understand.

We use film or rich narrative description to digeger, to get to the “how’s”
and “why’s.”

We translate a complex mixed-method data set imharent “so-what.”
Communicate.

We provide a clear story about what’'s happeningtwiorks, and what to
do about it, whether you're in the field, or in theard room.



